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General Sessions

The Boomers: The Albatross Myth
Jeff Goldsmith, Health Futures, Inc.
By the Numbers: Emerging Trends on Hospital Demand
Kaveh Safavi, MD, JD, Solucient, LLC
Buzzmarketing: Get People to Talk About Your Stuff

Mark Hughes, Entrepreneur and Author

Pre-Forum Strategy Sessions

Service Line Management: The Essentials

J. Heidi Aylsworth, Swedish Medical Center; Richard Keck, Jr., StratEx, LLC

Academic Medical Centers: Focus on Results

Una Hutton Newman & Efrat Marmur, Emory Healthcare
Strategic Marketing
The Quality Differentiated Brand
Kim Menefee, WellStar Health System; Susan Solomon,

MemorialCare Medical Center; Jan Brown, Market Strategies,

Inc.; Karen Corrigan, The Strategy Group
Being Honest About Identity
Pam Bylen, University of CA, San Diego Healthcare;

Daniel Miers, Storandt Pann Margolis
Philanthropy: Marketing & Development Work Together
Jim Macksood, University of Michigan
Re-packaging: Indisputable ROI
Leslie Deane, FirstHealth of the Carolinas
Media Advertising: Driving Forces and ROI!
Angela Wilson, Washington Hospital Center; Susan Dubuque,

Neathawk Dubuque & Packett
Demonstrating Marketing Accountability
William Gombeski, Jr., University of Kentucky Healthcare
Bringing a New Health Care Service to Market
Tom Rosenberger, APR, Mayfield Clinic & Spine Institute;

Mimi Smith, APR, Smith Marketing Group

Customer Communication
Strategic Messaging: Using Your Internal Audiences 

Marty Campanello, Bayhealth Medical Center
Secret Shopping: Getting to Know Your Customer
Kevin Stranberg, Memorial Medical Center; Kristin Baird,
Baird Consulting, Inc.
Winning and Sustaining Excellence
Corrine Everson, Saint Luke’s Health System
Selling YOU: How to Sell Your Ideas Within the Org.
Geoff Kaufmann, Center for Diagnostic Imaging, Inc.;

Janet Guptill, KM At Work, Inc.
You Had Me at Hello: Speech Recognition Technology

Improves Outreach and Cuts Costs 
David Larsen, IHC Health Plans; Alexandra Drane, Eliza Corp.
Service Excellence: Become the Nordstrom’s of Healthcare
Nancy White, Erlanger Health System; Janna Binder, MBA,

Professional Research Consultants, Inc.
The Power of Women
Christina Ryan, The Women’s Hospital; Millie Swan, Forrest

General Hospital; Tanya Abreau, Spirit of Women
A Beautiful Brand

Carol Norris and Amy Franco Rodriguez, Princeton

HealthCare System
Physician Strategies
Building & Maintaining Strategic Alliances
Jeffry Peters, Health Directions, LLC; Roger Strode, Quarles & Brady LLP
Developing a Database: Tracking Your Efforts
Mike Riley, HCA/HealthOne Continental Division;

Allison McCarthy, Corporate Health Group - Northeast
Co-Marketing with Physicians
Michele Flanagin, Rush University Medical Center
Driving Hospital Growth through C-Suite CRM
Lester Schindel, New England Sinai Hospital; Bob Edmondson,

Edmondson Consulting
Medical Groups: What Matters Now
Dan DeGroot, Marshfield Clinic; Karen Zupko, KarenZupko & Associates, Inc.
The Physician Connection: Implications for Marketers
Donna Teach, MS, APR, Columbus Children’s Hospital;

Kriss Barlow, Corporate Health Group
Strategies for Consumer Engagement
How to Reach a 100% Insured Demographic on a

Shoestring
Bill Sharp, SharpVandercook, Inc.
Healthcare Goes Retail 
Janet Meeks, Mount Carmel Health Services; Ronald Schmidt, DMI Transitions
Consumer Directed Health Plans and Health Savings

Accounts: Impact on Provider Marketing Strategies
David Marlowe, Strategic Marketing Concepts
Lowering Health Plan Costs AND Increasing Market Share 

Barb Eisenhardt, HealthSpan; Rich Williams, Advanced Plan for Health
A Successful Collaboration of Radiology & Surgery

Pamela Gibson, RN, Radia Medical Imaging
Using Experience Mapping for High Impact Programs

Alicia Jansen, UT M. D. Anderson Cancer Center; John McKeever, Gelb Consulting Group, Inc.

Technology & the Internet

The Marketing Challenge: Technology Trends & Transitions
Stephanie McCutcheon and Michele van Zuiden, Health

Technology Center

A Technology Milestone: Getting Patients Online
William Black, MD, PhD and Cecilia Montalvo, Palo Alto Medical Foundation
Integrating Web Content and Metrics into Marketing Strategies

Carol Keese, MBA, University of Virginia Health
Referring Physicians Portal: A Winning Strategy
Edward Gardner, Lucile Packard Children’s Hospital; Margaret Hardie, RN, MS, The Children’s Hospital of Philadelphia; Blase Iuliano, Lucile Packard Children’s Hospital; Kathy Divis, Greystone.Net, Inc.

Membership Programs Drive Revenue and Results
Deeane Crider, UAB Health System; Sharon Messimer,

Memorial Hermann Healthcare; Shannon Cummins,

StayWell Custom Communications
Broadband Media: Prepare for the Impact on Marketing
Mike Schneider and Robin Snow, Greystone.Net, Inc.

Special Workshop Sessions

Understanding Market Research
Cheryl Stone, Cheryl Stone & Associates, Ltd.

Using Sales to Develop Relationships with Referral Physicians
Laurie Slater, BayCare Health System; Carolyn Merriman, Corporate Health Group
Movers, Shakers, and Market Makers

Sue Reimbold, Community Health Network;

Kim Athmann-King, The Strategy Advantage
CD-ROM ORDER FORM


How to Order

Fill in the information below and return form to:

Payment Information
        Forum for Healthcare Strategists
        980 North Michigan Avenue; Suite 1260
        Chicago, IL  60611
        Or fax form to:
        312.440.9089
For more information, call 866-440-9080, x23, or e-mail contact@healthcarestrategy.com.

Shipping Information  
Please Print!

Name








Title








Organization







Shipping Address



  



City  



State




Zip Code





________

Phone


            
Fax




Email








Please note: Payment in full must accompany your order.  The Forum does not accept purchase orders as proof of payment.


O
Check enclosed in the amount of $

, 

payable to Forum for Healthcare Strategists
O
Charge my:  
O Visa
O MC
O AMEX

Card Number____________________________________________

Exp. Date_______________________________________________
Name of Cardholder_______________________________________
Signature________________________________________________
Cost Worksheet

Attendee:             $150.00 each x ________
$___________________


Non-Attendee:      $425.00 each x _______
$___________________
Orders shipped to IL must add 

8.75% sales tax
$___________________
Shipping and Handling:

USA & Canada:  $15.00 

$___________________
TOTAL DUE


$
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