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Take home the 2005 Forum on audio cassette!


General Sessions

O
CBM701
Putting Fun to Work: Internal Customer Service
Fran Solomon, Playfair
O
CBM702
Creating a New Healthcare Marketplace
Steven Berkowitz, MD, St. David’s HealthCare Partnership
O
CBM703
From Peanuts to Profits
Terry “Moose” Millard, Southwest Airlines
Strategic Marketing
O
CBM704
Research: Justifying a Product Positioning Strategy



Tess Niehaus, BJC Healthcare; Dave Nowak, Missouri Baptist Medical Center
O
CBM705
Portfolio Analysis: The Essential First Step
Lynette Stewart Seebohm, University of Utah Health Sciences Center; Susanna Krentz, Mitretek Healthcare – Jennings Ryan & Kolb 
O
CBM706
Maximizing Revenue and ROI Using Service 



Line Management
Heidi Aylsworth, Swedish Medical Center; Richard Keck, Jr., StratEx, LLC
O
CBM707
The Natural Connection Between Marketing & Innovation  
Diane Stover, Memorial Health System
O
CBM708
Patient Revenue Streams: Maximize & Monitor 
Geoffrey Crabtree, Methodist Healthcare System; Preston Gee, Phase 2 Consulting
O
CBM709
Leading and Lagging Perfomance Indicators
William Gombeski, Jr., Yale-New Haven Hospital
O
CBM710
Breakthrough Brand Preference 
Vicky Gray, Sentara Healthcare; Karen Corrigan, The Strategy Group
O
CBM711
Engaging the Consumer 
Diane Gallager, Lancaster Regional Health System; Marie Wood, Heart of Lancaster Regional Medical Center

Customer Communication

O
CBM712
Building & Strengthening Your Brand 
Lauran Hoders, J.D. Power & Associates
O
CBM713
Forging Community Partnerships 
Kevin Stranberg, Memorial Medical Center; Kristin Baird, Baird Consulting, Inc.
O
CBM714
Defining & Communicating Community Benefit



Larry Margolis, Storandt Pann Margolis
O
CBM715
Marketing Databases: Demonstrating ROI
Jay Keltner, Evanston Northwestern Healthcare; Rick Dziuban, Customer Database Services, Inc.
O
CBM716
Winning & Sustaining Excellence
Pamela Bilbrey, Baptist Health Care
O
CBM717
Internal Communications: The Big Pay-Off
Fred Bagg, St. Francis Hospital & Health Center; Mary Alice Czerwonka, M*A* Communications
O
CBM718
Advertising Boot Camp
      (2 tapes)
Marty Campanello, Bayhealth Medical Center; Julie Stanish, Washington Hospital Center; Susan Dubuque, Neathawk, Dubuque & Packett
Physician Strategies

O
CBM719
Integrating Physician & Consumer Marketing
Susan Milford, Barnes-Jewish Hospital
O
CBM720
Referring Physician Retention
Christine Rhodes and James Shira, MD, The Children’s Hospital
O
CBM721
Developing Winning Relationships with Your Radiologists: The Time is NOW
Lawrence Muroff, MD, Imaging Consultants
O
CBM722
Growth Strategies with Specialists
Edward Dougherty and Brian Nester, DO, Lehigh Valley Hospital and Health Network
O
CBM723
Program Growth through Shared Leadership with Physicians
Subbarao Inampudi, MD, Abbott Northwestern Hospital Clinical Council; Denny DeNarvaez, NTrust, LLC.
O
CBM724
Branding a Primary Care Network
Gary Buerstatte, ProHealth Care; Donald Giller, BrandEquity International
O
CBM725
Tracking & Measuring Physician Relations 



Success



Lyle Green, UT M. D. Anderson Cancer Center; Allison McCarthy, Corporate Health Group
O
CBM726
Be Proactive: Help Physicians Improve Their 



Practice Performance



James Munz, Northwestern Memorial Hospital; Jeffry Peters, Health Directions, LLC
O
CBM727
Referral Analysis & Mapping



Una Hutton Newman and Jerry J.K.Tillery, Emory Healthcare

O
CBM728
Referral Physicians – The Key to Successful 




Ambulatory Ventures



Kevin Miller, Parkside MRI; Patricia Riskind, HealthIntell, LLC

O
CBM729
Anatomy of a Successful Hospital-Physician



Joint Venture



Joe Dawson, Blount Memorial Hospital; Kevin Standefer, Nueterra Healthcare

O
CBM730
Helping Physicians Examine How They’re 




Viewed



Patricia Cluff; University of Virginia Health System

O
CBM731
Physician Recruitment


(2 tapes)
David Andrick, Mercy Health Partners; Roger Strode, Quarles & Brady LLP

Leveraging Technology & the Internet
O
CBM732
Patient Portals: Capturing the Consumer



Neal Linkon, Aurora Health Care 

O
CBM733
Creating Synergy Between Advertising, the 



Website, and CRM



Jennifer Coleman, Baylor Health Care System; Chakri Toleti, Galvanon, Inc.
O
CBM734
Online “Quality” Marketing
Dalal Haldeman, The Cleveland Clinic Foundation; Carol Keese, University of Virginia Health System; John Eudes, Greystone.Net, Inc.
O
CBM735
Proactive Website Redesign: Let’s Talk



David Bennett, Medical University of South Carolina; Phyllis Marino, Akron General Health System

O
CBM736
Proving the Value of Web Investments
Dale Boylston, Greystone.Net, Inc.

O
CBM737
New Media Solutions in Healthcare Marketing
Todd Miller, Sharp HealthCare Foundation; Tom Brand, AVID Design, Inc.

Strategies For Consumer Engagement
O
CBM738
Transforming Healthcare through Patient Centered Informatics
James Hereford, Group Health Cooperative
O
CBM739
Complimentary & Alternative Medicine (CAM)
Dan Labriola, ND, Northwest Natural Health Specialty Care Clinic
O
CBM740
Maximize Your Relationship Marketing with a Data Driven Approach



Jay Levine and Susan McBurney, Wake Forest University Baptist Medical Center
O
CBM741
Emerging Trends on Hospital Demand



Kaveh Safavi, MD, JD, Solucient, LLC
O
CBM742
Motivating Behavior in a Consumer-Driven World



Stew Price, Humana; Kristin Leonard Pearson, Health Newsletters Direct
Special Workshop Sessions
O
CBM743
Pricing Strategies & Return on Investment

(2 tapes)
David Marlowe, Strategic Marketing Concepts
O
CBM744
Healthcare Goes Retail




Mindy Thompson, Simply Retail, Inc.
O
CBM745
Measuring & Maximizing Long Term Return on 

(2 tapes)
Investment from Brand Advertising




David Loveland, Evanston Northwestern Healthcare; Curt Ippensen, Rhea & Kaiser Marketing Communications; Diane Lauridsen, Millward Brown
O
CBM746
How to Read Physicians Like a Book


(2 tapes)
Karen Zupko, KarenZupko & Associates, Inc.

How To Order

Cassettes can be ordered by mail or fax.  Please allow 4-6 weeks for delivery from time of order.

Check the circles of the tapes you want to order.  Fill in the 

information below and return form to:

Forum for Healthcare Strategists


980 North Michigan Avenue, Suite 1260

Chicago, IL  60611


or fax form to: 


312-440-9089
For more information, call 866-440-9080, ext. 23, or e-mail contact@healthcarestrategy.com.
Shipping Information  
Please Print!

Name








Title








Organization







Shipping Address



  



City  



State




Zip Code








Phone


            Fax




Email








Payment Information
Please note: Payment in full must accompany your order.  The 

Forum does not accept purchase orders as proof of payment.

O
Check enclosed in the amount of $

, payable 


to Forum for Healthcare Strategists
O
Charge my:  
O Visa
O MC
O AMEX

Card Number____________________________________________

Exp. Date_______________________________________________

Name of Cardholder_______________________________________

Signature________________________________________________
Cost Worksheet

Conference Attendees:

Individual cassettes


$12.00 each x ________
$____________________

Complete sets


$295.00 each x ________
$____________________
Individuals Not Attending Conference:

Individual cassettes 

$15.00 each x ________
$____________________
Complete sets 

$595.00 each x ________
$____________________
Orders shipped to IL must add 

8.75% sales tax
$____________________
Shipping and Handling

USA & Canada:  $6.00 

$____________________
International:  $12.00  

$____________________
TOTAL DUE


$____________________






Special On-Site Price!!!  $12 per tape or $295 for the complete set!

Sponsored by forum for healthcare strategists
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