Listen and Learn

Listen and Learn
Conference CD-Rom
[image: image1.wmf]
 

[image: image1.wmf]

General Sessions

inGAGE ME!
Steve Cook and Bob Isherwood, i.e. healthcare
Health Reform: Off and Running
Kevin Fickenscher, MD, Dell Perot Systems – Healthcare 
Expanding the Marketing Mix: Integrating the New and Old
Shel Holtz, Holt Communication + Technology
Pre-Forum Strategy Sessions

Servicing Your Service Lines
Gary Lang, Walton Regional Medical Center; Howard Gershon, New Heights Group
Social Media: Connectintg for Results
Sandra Mackey, Emory Healthcare; Kathy Divis and Michael Schneider, Greystone.Net
Marketing To, With, and For Physicians
Ellen Barron, University of Iowa Health Care; Kriss Barlow, Barlow/McCarthy; Lawrence Margolis, SPM Marketing & Communications
Strategic Marketing (Sponsored by Mitchell Allen Group)
The “Chief Marketing Officer”– Redefined for a New Decade
David Feinberg, NewYork-Presbyterian Hospital;Donna Teach,

Nationwide Children’s Hospital; David Marlowe, Strategic

Marketing Concepts
Stop Defending Your Turf and Reinvent It!
Kathleen Lewton and Steven Seekins, Lewton, Seekings & Trester
Marketers Have the Greatest Potential to Lead Disruptive Innovations: Hear How
Suzanne Towry, Vanguard Health Systems; Tess Coody,

Guerra DeBerry Coody
Marketing Niche Products, Affiliations, and Strategic

Partnerships
Tim Brennan, Tufts Medical Center; Dan Dulop, Jennings
Strategic Marketing Plans: Maximizing Results
Jill Lawlor, Cooper University Hospital; Gabrielle DeTora,

Gabrielle DeTora Consulting
Trimming Budgets without Trimming Results
William Gombeski, University of Kentucky HealthCare; Sarah

Peterson, Main Line Health; Una Hutton Newman, Frederick

Swanston Advertising
Driving Service Line Performance
Diana Scalise, Fletcher Allen
Customer Communication
Reaching Multiple Generations: Messages & Means
Andrew Snyder, Saint Joseph Regional Medical Center; Linda MacCracken, Thomson Reuters
Synching Operations and Promotion for Maximum Brand

Impact
Laura Harner, Lehigh Valley Health Network; Rob Rosenberg, Springboard Brand & Creative Strategy
Marketing Post-Acute Care Services
Susan Moss, Kindred Healthcare; Daniel Fell, Neathawk Dubuque & Packett
Brand Building Through Employee Engagement
Lisa Hess, Lancaster General Health; Mark Shelley, Lexington Medical Center; Lynne Field, Monigle Associates, Inc.
Fostering Exceptional Patient Experiences
Kevin Stranberg, Memorial Medical Center; Kristin Baird, Baird Consulting
Creative Advertising: Moving Beyond Vanilla
Alex Murray, Cows in Trees; Lynda Rudolph, Aloysius Butler &

Clark Advertising; Phil Smith, Prairie Dog/TCG
Physician Strategies (Sponsored by Barlow/McCarthy)
One Campaign: Successful Marketing to Physicians and

Consumers for Growth
Heidi Grunkemeyer and Julie Lambert, Alegent Health
Marketing the Employed Physician Practice
Teri Cardenas, CHRISTUS Health; Carol Fellin Hemker, Christian Hospital/BJC 
Communication Strategies for Engaging Physicians
Jean Sullivan and Pam Zippi, HealthTexas Provider Network
Engaging Physicians to Improve the Patient Experience
Stephanie Axelrod and Patrick Hagan, Seattle Children’s Hospital
Branding Advantages in Physician Recruitment
Diane Huggins and Beth Wright, LifePoint Hospitals; Allison McCarthy, Barlow/McCarthy
Hardwiring Referral Development Best-Practices
Deborah McCraw and Page Pace, Carilion Clinic
Strategies for Consumer Engagement
(Sponsored by PhotoBooks, Inc.)
What Do E-Patients Want Out of Social Media?
Joel English, BVK
Developing Centers of Medical Value in Global Marketplace
Bruce Barwick, Trigram America, LLC; William Flynn, Franklin Street Marketing
Engaging Consumers through Video
Seth Young, Piedmont Healthcare; Tom Brand, AVID Design
Personal Health Navigation = Extreme Customer Service
Tom Bimmer and Michael Capriotti, Virtua
Fighting Childhood Obesity with 8 Healthy Habits: A PR

Success Story
Terry Behunin, Intermountain Healthcare; Gayle Wilson-Steele,

Health Media Syndicate
Market Research: Something New, Something Old,

Something Borrowed
Robert Klein, Klein & Partners
Interactive Strategies & New Media
(Sponsored by Greystone.Net)
How Twitter Put a New Hospital on the Map
Julie Bruns, BJC HealthCare; Barbara McLaurine, BJC

Progress West HealthCare Center
A Website Redesign Based on Value
Scott Linabarger, Cleveland Clinic
Using Market Research to Measure Campaign Effectiveness
Cara Zorzi, M. D. Anderson Cancer Center; John McKeever,

Gelb Consulting Group, Inc.
Building the Brand from the Inside Out: Creating a Dynamic

Intranet
Michael Mozdy and Christopher Nelson, University of Utah Health Care
Communicating Quality: The Consumer’s Point of View
Jill Austin and Cynthia Manley, Vanderbilt-Ingram Cancer Center
Using Online Content to Reach a Community One Customer at a Time
Mike Dame, Carilion Clinic; Jon Lambert, StayWell Custom Communciations
Monitoring Social Media: Crisis Communications
Shel Holtz, Holtz Communication + Technology
Social Media: The Evolving Patient/Physician Connection
Stephanie Cannon, Nationwide Children’s Hospital; Elizabeth Scott, Raven New Media & Marketing

Special Workshop Sessions

Ideas Into Action: Let’s Talk
Kriss Barlow, Barlow/McCarthy; Terri Goren, Goren &

Associates; Arthur Sturm, SRK
Brand Strategy Boot Camp
Chris Bevolo, Interval
CD-ROM ORDER FORM

How To Order 
CD-Rom’s can be ordered by mail or fax.  Please allow 2-3 weeks for delivery:
Payment Information
Fill in the information below and return to:
Forum for Healthcare Strategists
        
980 North Michigan Avenue; Suite 1260
        
Chicago, IL  60611
Or fax form to:
        
312.440.9089

For more information, call 866-440-9080, x23, or e-mail contact@healthcarestrategy.com.

Shipping Information  
Please Print!

Name








Title








Organization







Shipping Address



  



City  



State




Zip Code





________

Phone


            
Fax




Email







Please note: Payment in full must accompany order.  The Forum does not accept purchase orders as proof of payment.
O
Check enclosed in the amount of $

, 

payable to Forum for Healthcare Strategists
O
Charge my:  
O Visa
O MC
O AMEX  
  O Discover
Card Number____________________________________________

Exp. Date_______________________________________________
Name of Cardholder_______________________________________
Signature________________________________________________

Billing Address____________________________________________ 
Cost Worksheet

Attendee:             $80 each x ______
$___________________

Non-Attendee:     $300 each x _____
$___________________

Shipping and Handling:

USA & Canada:  $15.00 

$___________________
TOTAL DUE
$___________________
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