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General Sessions

The Service IS the Marketing
Leonard L. Berry, Texas A&M University; Kent Seltman, Mayo Clinic
An Insider’s View of Cyberspace
Omar Wasow, Cyberspace Pioneer, NBC Internet Analyst & Blackplanet.com Founder
Four Generations in the Healthcare Marketplace
Michael Howe, Howe Associates
Pre-Forum Strategy Sessions

Marketing is NOT a Department
Terri Langhans, Blah Blah Blah
Marketing To, With, and For Physicians
Donna Teach, Nationwide Children’s Hospital; Arlinda Warren, Barnes-Jewish Hospital; Kriss Barlow, Barlow/McCarthy
Academic Medical Centers: Leading Excellence,  Innovation, and Quality
Debbie Hunter-Snow, UAB Health System; William Gombeski, UK Healthcare
Strategic Marketing
Delivering on the Brand Promise: A Marketing, Operations,

and Human Resources Partnership
Barbara McLaurine, BJC-Progress West HealthCare Center;
Burl Stamp, Stamp & Chase Inc.
Political-Style Research in the Healthcare World
Frank Guerra and Beverly Ingle, Guerra DeBerry Coody
Reputation & Revenue
Corbin Riemer, Medstar Health
Taking the Mystery Out of the Customer Experience
Kevin Stranberg, Memorial Medical Center; Kristin Baird, Baird Consulting, Inc.
Building Data-Driven Product Line Strategies for Multi-

Hospital Systems
Jennifer Coleman, Baylor Health System; Arthur Sturm, SRK
Transforming Data into Decisions
Scott Johnson, Community Health Systems; LeeAnne Denney,

Health InfoTechnics
The Brand Called YOU!
Geoff Kaufmann, North Central Region- American Red Cross;

Janet Guptill, Witt/Kieffer
Renewing Viability Through Value Identification
Catherine Zaharko and Keith Johnson, San Juan Regional
Medical Center

Customer Communication (Sponsored by Finelight, Inc.)
Building, Sustaining, and Crisis-Proofing Your

Organization’s Reputation and Market Share
Kathleen Lewton, Steven Seekins, Kenneth Trester; Lewton, Seekins, and Trester
Healthcare Quality: Meeting the Marketing Challenge
Daniel Fell, Neathawk Dubuque & Packett; David Marlowe, Strategic Marketing Concepts
Secrets of Transparency in the Information Age
Jim Blazar, Cleveland Clinic Canada; Guy Chisolm and Eileen Sheil, Cleveland Clinic; Joel Lee, Vanderbilt Medical Center
Talking About My Generation
Anu Reddy, Henry Ford Health System; Felicia Bloom, StayWell Custom Communications, Inc.
Think CRM Systems Are Just for the “Big Guys”?
Evonne Walls, Samaritan Health Services; Dwight Orr, Creative Marketing Programs
Extreme Service at Key Contact Points
Rene Bunting, AtlantiCare; Rick Stier, HealthLine Systems Inc.
Internet & Web 2.0 (Sponsored by Greystone.Net)
Maximizing Your Physician Portal
Lyle Green, The University of Texas M.D. Anderson Cancer Center; Sue Sutton, Tower Strategies
Interactive Services for Patients
Jodi Stewart and Barbara Walters; Dartmouth-Hitchcock 
Doing More with Less: Integrating the Old and the New
Christine Murray, Medical University of South Carolina; Robin

Snow, aefinity interactive
The New Marketing Hybrid: Integrating Traditional Skills

With Social Media Savvy
Elizabeth Scott, New Maven Marketing
New Media Requires New Strategy
Neal Linkon and Mike Schneider; Greystone.Net
Effective Online Marketing Campaigns
A.J. Melaragno, NorthShore University HealthSystem; Kelly Cutler, Marcel Media
The New Generation of Recruitment
Alex Ogburn, Saint Francis Medical Center; Lori Bruss, The Roberts Group, Inc.
Physician Strategies (Sponsored by Barlow/McCarthy)
Physician Integration: It Starts With Primary Care
Michael Spine, Bon Secours Richmond Health System; Marc D. Halley, The Halley Consulting Group, LLC
Strategic Ambulatory Network Planning
Lydia Hammer, Kurt Salmon Associates, Inc.
Improving Service to Referring Physicians
Hugh Martin and Kerry Todd; Mayo Clinic 
Selling Advanced Imaging Services in a Competitve Marketplace

Bruce K. Morgan, Sentara Healthcare
Get it Read: Marketing Messages for Physician Recruitment
Suzanne Sawyer, University of Pennsylvania Health System;

Allison McCarthy, Barlow/McCarthy
Marketing for Patient Access: The Customer Imperative
Sheri Scott, Elmhurst Memorial Healthcare; Mary Stull, Elmhurst Clinic
Strategies for Consumer Engagement
(Sponsored by PhotoBooks, Inc.)
Marketing Patient Safety and Healthy Hospitals
Mark Shelley, Lexington Medical Center; Dan Dunlop, Jennings

Healthcare Marketing
Improving Customer Responsiveness: Real-time Measurement + Real-time Response
Scott Smith, Memorial Hermann HealthCare System
Service as a Differentiator
James Macksood, University of Michigan Health System; John

McKeever, Gelb Consulting Group, Inc.
Reaching Healthcare’s Key Decision Makers: Baby Boomer

Women
Rudy Miller, LifeBridge Health System; Tamalyn Powell, BVK
The New Rules of Engagement: Creating Customers for Life
Andrea Eliscu, Medical Marketing, Inc.; Marc Middleton,

Growing Bolder Media Group
Fundraising: Driving Online Interaction and Giving
Stephanie Cannon, Nationwide Children’s Hospital; Elaine Pierce, Nationwide Children’s Hospital Foundation
Special Workshop Sessions

Ideas Into Action: Let’s Talk
Kriss Barlow, Barlow/McCarthy; Linda MacCracken,

Thomson Reuters; Andrew Snyder, St. Joseph Regional

Medical Center
Advancing Your Brand Strategy
Mary Deming, Mercy Health Partners; Karen Corrigan, The Strategy Group; Jennifer Wagner-Mauk, Affinity Health System
CD-ROM ORDER FORM

How To Order 
CD-Rom’s can be ordered by mail or fax.  Please allow 2-3 weeks for delivery:
Payment Information
Fill in the information below and return to:
Forum for Healthcare Strategists
        
980 North Michigan Avenue; Suite 1260
        
Chicago, IL  60611
Or fax form to:
        
312.440.9089

For more information, call 866-440-9080, x23, or e-mail contact@healthcarestrategy.com.

Shipping Information  
Please Print!

Name








Title








Organization







Shipping Address



  



City  



State




Zip Code





________

Phone


            
Fax




Email







Please note: Payment in full must accompany order.  The Forum does not accept purchase orders as proof of payment.
O
Check enclosed in the amount of $

, 

payable to Forum for Healthcare Strategists
O
Charge my:  
O Visa
O MC
O AMEX

Card Number____________________________________________

Exp. Date_______________________________________________
Name of Cardholder_______________________________________
Signature________________________________________________
Cost Worksheet

Attendee:             $95 each x ______
$___________________

Non-Attendee       $325 each x _____
$___________________

Orders shipped to IL must add 

8.75% sales tax
$___________________
Shipping and Handling:

USA & Canada:  $15.00 

$___________________
TOTAL DUE
$___________________
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