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General Sessions

Engaging Consumers in a Health 2.0 World
Jay Silverstein, Revolution Health
Creating a Special Culture: A Marketer’s Call to Action
Britt Berrett, Medical City; Paul Spiegelman, The Beryl Companies
How Boomers will Revolutionize Healthcare and Retirement
Meg Columbia-Walsh, CommonHealth
The Wisdom of Crowds: Content, Communities, and Social

Networking
Shel Holtz, ABC, Holtz Communication + Technology
Pre-Forum Strategy Sessions

The Road to Sales Success
Hays Arter and Arlinda Warren, Siteman Cancer Center at Barnes-Jewish Hospital & the Washington University School of Medicine; Kriss Barlow, Barlow/McCarthy
New Media Requires New Strategies: A Marketer’s Primer
David Bennett, Medical University Hospital Authority; Virgil Wong, NewYork-Presbyterian Hospital; Rachelle Montano, Greystone.Net
Advertising Basic Training
Tammy Veach, Loma Linda University Medical Center; Susan Dubuque, Neathawk Dubuque & Packett
Strategic Marketing
Optimizing Your Marketing Mix: Balancing New Media with

Traditional Methods
Lori Allen, Rush University Medical Center; Cathryn Connolley,

Geisinger Health System; Marilyn Wilker, Cleveland Clinic; Patti

Winegar, SPM Marketing & Communications
Marketing Audit: Refreshing Your Marketing Organizations
Patricia Cluff, University of Virginia Health System; Terri Goren, Goren & Associates
The Marketing Push-Pull 
Michelle Middleton, MS, The Children’s Hospital; Christine

Rhodes, MS, Barlow/McCarthy
Innovative Risk Assessments and Associates Partnerships

as Positioning Tools
Rudy Miller, LifeBridge Health System; Tamalynn Powell, BVK
Service Line Management: What’s Working
Wililam Vanaskie, Maricopa Integrated Health System; Cecily

Lohmar, New Heights Group
Marketing YOU: Strategies for Successful/Satisfying Career
Richard Keck, StratEx, LLC; Kriss Barlow, Barlow/McCarthy
Long Term Success = Top Line Growth
Nancy Poston, Erlanger Health System; Brian Dameier,

Professional Research Consultants, Inc.
Customer Communication 
Advertising Ethics in Healthcare: Have We Gone Too Far?
Dan Berry, JD, Southeast Missouri Hospital; Candace Quinn, Brand = Experience
Living, Breathing, Sleeping … The Crisis
Suzanne Herman, UNC Health Care
Who’s Unplugging Your Brand?
Barbara Bellman, 3 Legged Stool 
Getting Your Message Heard
Christopher Springmann, Radio’s Life Love and Health
Building Preference with Women
Carol Keese and Katie Norcross, University of Virginia Health System
Next Generation CRM
Jeff Couzens, Trinity Health; Heidi Grunkmeyer, Alegent Health;

Guy Miller, REACH3
Leading Organizational Re-Branding
Anthony Gardner, Foote Health System; Philip Guiliano,

BrandActive
Making Brand Advertising Stick in a Competitive Market
David Brond, University of Maryland Medical Center
Leveraging the Internet
Recruiting the Millennial Physician Online
Niclole Goswami and Kevin Robinson, Southwest Missouri Hospital; Paul Griffiths, MedTouch
Dashboards Done Right: An M. D. Anderson Cancer Center
Lyle Green, MBA, FACHE, FHIMSS, M. D. Anderson Cancer Center; John McKeever, MBA, Gelb Consulting, MBA, Gelb Consulting Group, Inc.
Search and Transparency
Martha Malloy and Mary Trela, Advocate Health Care; Sarah

Loughran, HealthGrades
Usability: Let Customers Shape Your Website
Neal Linkon, Aurora Health Care
Proving the Value of New Internet Investments: A Practical

How-To Exercise
Michael Schneider, Greystone.Net
Monitoring Social Media: Crisis Communications
Shel Holtz, ABC, Holtz Communciation + Technology

Interactive Virtual Tours
Don Pinner, Hunterdon Healthcare System; Vivian Nash, Blue Lemon Media, Inc.
Physician Strategies (Sponsored by Barlow/McCarthy)
10 Steps to Improve Hospital/Physician Relationships
Kenneth Cohn, MD, MBA, FACS, HealthcareCollaboration
Stark II, Phase III: Examine the Impact 
Julie Eberhart, St. Joseph Hospital; Michael Blau, Foley & Lardner LLP
Aligning Community-Based Physicians with the Hospital
Alyssa Ruby-Mako, Saint Barnabas Health Care System
Medical Groups: What Matters Now
Thomas Gordon, Cedars-Sinai Medical Group; Kim Athmann-King, Kaufman, Hall & Associates, Inc.
Referral Analysis and Mapping
John Duckworth and Jessica Toral, Emory Healthcare
Engaging Physician & Service Line Leaders in Marketing
Tonya Lawson Howard, Nationwide Children’s Hospital
Strategies for Consumer Engagement
Healthcare Tsunami: The Wave that Will Change U.S.

Business
Wayne Glowac and Dean Halverson, WAVE Strategy, LLC
Proactively Communicating Quality
Amy Protexter and Angela Ward, Alegent Health
Out and About: Marketing that Gets Noticed
Marty Campanello, Carolinas HealthCare System; Mary Alice

Czerwonka, Finelight
A Retail Clinic Strategy: Lessons Learned
Michael O’Neil, Memorial Hospital and Health System
A Hospital That Already Knows You
Steven Merahn, MD, Albert Einstein Healthcare Network
Consumer Engagement through Echo Branding
Brook Tyson Hynes, Tufts-New England Medical Center; 

Special Workshop Sessions

Physician Relations: Let’s Talk
Jean Kostelansky, Northwestern Memorial Hospital; Lori

Marshall, HCA; Allison McCarthy, Barlow/McCarthy
Lessons from the Front Lines for Healthcare Marketers
Marty Campanello, Carolinas HealthCare System; Kim Athmann King, Kaufmann Hall & Associates, Inc.; Linda MacCracken, Thomson Healthcare
Dan Dunlop, Jennings Healthcare Marketing
CD-ROM ORDER FORM

How To Order 
CD-Rom’s can be ordered by mail or fax.  Please allow 2-3 weeks for delivery:
Payment Information
Fill in the information below and return to:
Forum for Healthcare Strategists
        
980 North Michigan Avenue; Suite 1260
        
Chicago, IL  60611
Or fax form to:
        
Fax: 312.440.9089

For more information, call 866-440-9080, x23, or e-mail contact@healthcarestrategy.com.

Shipping Information  
Please Print!

Name








Title








Organization







Shipping Address



  



City  



State




Zip Code





________

Phone


            
Fax




Email







Please note: Payment in full must accompany order.  The Forum does not accept purchase orders as proof of payment.
O
Check enclosed in the amount of $

, 

payable to Forum for Healthcare Strategists
O
Charge my:  
O Visa
O MC
O AMEX

Card Number____________________________________________

Exp. Date_______________________________________________
Name of Cardholder_______________________________________
Signature________________________________________________
Cost Worksheet

Attendee:             $95 each x ______
$___________________

Non-Attendee       $425 each x _____
$___________________

Orders shipped to IL must add 

8.75% sales tax
$___________________
Shipping and Handling:

USA & Canada:  $15.00 

$___________________
TOTAL DUE
$___________________
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