Marketers & Communicators Lead the
Way to Growth: Let’s Talk
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 Elevate the contribution of marketing and
communications as a valued partner to finance and
operations to rapidly move on emerging busmgss
opportunities
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How has COVID-19 impacted your healthcare
organization’s top marketing initiatives?

Top initiatives before COVID-19  Initiatives now due to COVID-19

22 3% 723.7%
Search Enagme Coterszation (SEQ)
Welisie Optimuzabar

Source: Binary Fountain, How COVID-19 is Shifting Priorities for Healthcare Marketers
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How are healthcare marketers communicating with
patients during the COVID-19 pandemic?

16.5%

Instagram

62.5%

Email Marketing

31.3%

Website

49.1%
62 a 8 o/o Text Message

Phone Call

34.9%

18.4% Facebook
Twitter

Source: Binary Fountain, How COVID-19 is Shifting Priorities for Healthcare Marketers
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and long-lasting change element for

In health systems following COVID-197
tions of healthcare

o Increased strategic importance of marketing within the

~ organization

o Improved profit margins

o Fewer financi rces

o M&AWancelled
o Bankruptcy or closures

o Lay-offs and restructuring

o Agile mindsets

o Other
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Poll question

Coming out of COVID, If you could focus your healthcare
organization on one of the marketing related items below, which
would it be?

o Opportunity to reposition or rebrand

o Cleaning up brand architecture as it exists today

o Operate more efficiently as a marketing department

o Implement more technology and analytics

o Hire additional staff

o Outsource more

o Invest more In advertising

o Other

BrandActive
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Resources Upcoming event

BrandActive thought leadership on Healthcare Marketing &
Brand and Marketing Operations Physician Strategies Virtual
Summit, August 18-20

Binary Fountain, How COVID-19 is
Shifting Priorities for Healthcare
Marketers
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