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About MetroHealth and the Cleveland market

« Cuyahoga County’s public hospital system,
serving Northeast Ohio since 1837.

« The safety-net health system for the most at-risk
members of our community. About two-thirds of
MetroHealth’s patients are either uninsured or
covered by Medicare or Medicaid.

» 8,000-plus employees. 4 hospitals, 4 emergency
departments, more than 20 health centers and 40
additional sites in Northeast Ohio.

* MetroHealth's Main Campus is home to the
region’s most experienced Level | Adult Trauma
Center, verified since 1992, and Ohio’s only adult
and pediatric trauma and burn center.
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What do we mean by “predictive” consumer data?

800+

Fields of targeting
information on

2/0M

Identified adult

180+

&/ Predicted health needs Clinical propensity

Clinically built propensity models to predict health care utilization

Payer status and consumer financials
Predicted insurance types, household income, credit history

v

Demographics and lifestyles

Household makeup, socioeconomics and employment, contact
information, interests, leisure and physical activities

consumer marketing
profiles

each consumer

models trained on Optum
claims and clinical data

Optum propensity modeling

Be

havioral Health

» Alcohol Addiction
« Anorexia/Bulimia

+ Pap Smear

Bariatrics
= Bariatric Surgery
+ Morbid Obesity

Gastroenterology
= Colonoscopy
= Gallbladder Lap

Ophthalmology
* Eye Disorders

= 3Sleep Apnea » Hysterectomy

Payer
= Commercial Payer
= Commercial Payer Age 65+

+  Anxiety and Stress » Gastroenterology Orthopedics/Spine + Medicare Advantage
Disorder Cardiovascular = GERD » Back Pain = Medicaid
+  Depression + A-Fib + Intestinal Disorders » Foot Surgery » Traditional Medicare
« H eal t h care p r efe rences « Psychotherapy + Cardiac Catheter » General Orthopedics » Self Pay
L. ) + Tobacco Use + Cardiac EP General Surgery » Hand Surgery
Individual treatment setting preferences (e.g., urgent care) + Cardiac Surgery + Hemia + Knee/ Hip Replacement Overall Patient Health Status
Cancer + Coronary Artery + Knee Arthroscopy * Risk for Severe Covid-19 Case
+  Bladder Cancer Disease Infectious Disease +  Outpatient physical * High Future Patient Revenue
+ Breast Cancer « Heart Failure = HIV therapy/rehab * Consumer Disease Burden
H * Colorectal Cancer + Heart Valve Disease - STD * Spinal Decompression
« H eal t h care attitu d es + Gynecological Cancer + Hypertension . Sginal Fusion ° Marketing
. . - + Leukemia + MRIfor Circulatory ~ Musculoskeletal * Email Responder Index
Validated health care emotional indicators « Liver Cancer Diseases . Arthritis Pulmonology - Channel Preference Madels
+ Lung Cancer + Thoracic Surgery + COPD + Consumer Likelihood to Switch
« MRI for Neoplasms « Vascular Surgery Neurology + Pneumonia Healthcare Provider
+  Mon-Hodgkin's »  Alzheimer's disease it fc
I I i Lymphoma Cosmetic = Brain Surgery Women's Services es of Care
V Communication and media preferences . PanbeaeCancer - Gosmetc Surgery - Enlepey " High Risk Pregnancy +" Hospital ED

= Inpatient Admission through the ED

Channel preferences, media consumption indicators + Prostate Cancer Endocrinology . Stroke + Labor and Dalivery « Retail Clinic
+ Radiation Therapy + Diabetes *  Mammeography = Telehealth
« Stomach Cancer + Engaged Diabetic Nephrology « Pap Smear = Urgent Care

Optum : MetroHealth

« Skin Cancer
+ Urinary Tract Cancer

+ Type 2 Diabetes

= Urinary Tract Infection

= Traditional Primary Care Utilization

© 2023 Optum, Inc. All rights reserved.
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But it’s more than just about data and insights

Market Analysis Audience and Media Defining Success and o
e . : Delivering ROI
Identifies Targets Tactic Development Analyzing Encounter Data
Service Line
u&% Prospects Patients e
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Leveraging precision marketing to grow MetroHealth’s Spine Center

Spine Center Campaign Goals

» Raise awareness of the MetroHealth Spine Center

» Drive qualified leads, converting to scheduled
appointments into the Spine Center

Business Goal

* Procedural Transformation surgical volume
goal: 979 cases

* Incremental case volume: 58

Timetable
« Paid media: October 2021 — February 2022
« Earned/Owned: May 2021 — December 2022
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Spine Center
Innovative Treatment for Back, Neck and Spine Injuries and Disorders
Request Appointment or call 216-778-3700

e T

Non-Surgical Spine
Treatment Options

Tallored approach to treat your back, neck, and spine
disorders or injuries.

MetroHealth Spine Center’s team of physiclans, surgeons, and specialists are leaders In the
treatment of back, neck and spine problems, disorders, and Inguries, from simple injuries to the
Spine Surgery Education mast complex cases.
Class

® Physical medicine and rehabitation doclors (physlatrists)
Spine Care * Interventiona! pain management specialists

Fasied Back Surgery ® Spine surgeons

Syndrome ® Nurses and therapists
Hemiated Disc Pain Appointments
Myelopatny To schedule an appointment Dy phone, piease call 2$6-778-3700. You can also request an

appointment online.

Request Appointment

Experts In Medical and Surgical Management of the Spine

Scollosts
Spinal Stencsis
Radicuopathy

Spinal Cord Injury
Rehabliitation Guide

Vie are leading experts In handiing acute spine trauma and provide exceptional care in the most
Spinal Cord Injury difficult and time-sensitive cases. Our surgeons also are expens In minimally Invasive techniques
Treatment for correcting spine issues, even In the eiderty.

© 2023 Optum, Inc. All rights reserved.
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Understanding the spine patient journey
%

Market analysis, K
audience segmentation,
target list generation

&y

&é :  Documentation Navigation

Digital media tactics
Ex. Native Prog.

Call patients

FU one
week

Video, Social, Email in 8 hours :
2/da :
— R T
: Telephone Answer
“ Online Coordinator : triage phones '\.IIOth
Patient conversion requests : available

U e

l'l : MH patients

0oO—

Reporting on reimbursement
from patient encounter and
campaign ROI

Optum
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L Len —————> Email:
messages No :

Schedule or :
urgent appt. :

Registration
schedule

* FU visits
« Data Analysis
+ Conversion
+  Completion
e MH new
patients
* Medical
spine
NP/FU
» Surgical
spine
NP/FU
* Surgery
cases
* Report/Presentation




Applying predictive and strategic filters to target the right audiences

identify target patients

Product Feature: Predictive models
using Al and machine learning to
identify highest propensity for clinical
need, payer type, etc.

Using predictive modeling to

v

Product Feature: Filters on patient
age and health attitudes, targeting
older consumers that proactively
manage health

Layering in demographic and
health behavior modifiers

. Optimizing by excluding
past encounters

Product Feature: Integration with
client EMR enables encounter-
based exclusions, reducing
redundancy

Clinical Need: Targeting
Spinal Decompression or
Spinal Fusion patients

4 4

Payer Type: Targeting

ol
Commercial Payer,
E Traditional Medicare, or
Medicare Advantage

» Age: Patients over age 45
were targeted for spine
campaign

+ Health Behaviors: Patients
more likely to proactively
manage health were targeted
for campaign

© 2023 Optum, Inc. All rights reserved.

Spine Encounters: Excluding
patients with Spine IP, Spine
OP, and Spine PROF
encounters at the system within
past 24 months
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Applying new insights to drive messaging and call-to-action
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Request a Spine Center Appointment Today
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Address
City

State
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Applying new insights to drive messaging and call-to-action

MetroHealth MetroMealth & Metrotealth & ot MetroHealth ©
M o © M et ® M oormres © M o 0
Does your back hurt when you bend over? Does your arm often tingle? Do your back pain get worse the maere you mose? Do you have Does your hack hawt when you band aver? Does your am often tingle? Do you have weskness or numbness in your back, thighs of kegs when
15 your neck n pain when you tum it & certain way? This could be a dificaity STaNANG Straight? These could be sgns of Hack o spine 13 yOur NBC in pain whien you turn It @ cectan way? This could be a you stand? Do you feel better when you bend forward? These could be
sign of back or spine Issues. Make an appointment today to see one of issues A Metrobealth Spine Center specalist can heip you get back sign of back or spne issues. Make an appointment today 10 see 8 209ns of back Issues. A MetraHealth Spine Center specialist can help
our specialsts inta ife. Schadule an appointment today. MetroHealth Spine Center specialist you gt back into life. Schedule an appointment today,

Covaxt Spanat
Stanasn Repaioes

METROWEAL T OS5/ SN METROMEALTH ORG/SPIE METHOMEALTM GNG/SIM METROMEALTH it

Get Back Into Life Contact us Get Back Into Life Comact us Get Back Into Life Contact us Get Back Into Life Contact us

Maxn an appaintment naw Make ar appomement Ak 40 Sppcimment Makn an appotmant
7Y Like ] Commant o Share a4y Like _J) Comment /> Share 7Y Like 1 Comment = Share 2 Uke [ Comment o Share
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Spine campaign results
Consumer Data Platform list encounters 08/01/2021-02/09/2023

Methodology

U_nlque expected Report summarizes activity from patients found on marketing campaign lists during the attribution period (18 months
re|mbursemer_1t tS after campaign start date). Lists of patients and prospects were generated using Optum CDP and leveraged in email,
targeted service direct mail, and digital advertising. Control groups were used to validate the impact of marketing in patient acquisition

$8,850,150 when applicable.

Target encounters matched to Optum CDP lists

Unique patients acquired

to targeted service* Campaign Campaign Patients | Acquisition

Acquisition

segment and start Aud_ience Control . E)lépected i Encounters Patients t (control (control
7 , 364 channel date Slze Size reimopursemen rate group) group)
_ o Sp'”.el Aug. 32,425  N/A $2,755,340 10,266 2,260 6.97% N/A N/A
Total patient acquisition (Email) 2021
rate to targeted service Spine Oct
g ' (o) [
3.7% Spine Feb
. ! (o)
(Email) 2022 120,759 N/A $7,626,521 25,857 6,212 5.14% N/A N/A

Featuring content from MetroHealth 11
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Spine campaign results CONTINUED
Web appointment form fills from 7/1/2022-2/09/2023

Expected reimbursement
to any service

$1,568,088

New patients to any
service

27

Patient acquisition rate to
any service

93%

Patient acquisition rate to
targeted service

21%

Methodology

Report summarizes activity from patients that completed website form-fills during 2022 and came in for
services at MetroHealth.

All encounters matched to website form fills

Patient

Encounters Patients acquisition
rate

New
patients*

Completed Expected

Campaign ffci)lrlrsn Service type reimbursement

e;aggjﬁgr $168,884 767 91 21% 6
2022 Spine 443
website form fills
Other services $1,399,204 5651 323 73% 27

New Patients: New to System (no encounter at any MetroHealth facility within the past 3 years)

© 2023 Optum, Inc. All rights reserved.
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Lessons learned and future plans

4 MetroHealth
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Questions
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Complimentary market analysis

Get a free custom snapshot of
the consumers and potential
patients in your market.

Consumers most likely to need CAD care

Most of thess coomrme CAD burgets see mes ath S realust contastiation baving an svsrage sroml incoms betwesn 530 000 and 574 939

@- Target growth market geography

> A d_
g _' : —J /‘/—/ i Gender of CAD targets Average Income

10505 050 ] 1 4+
s7so-sta00 [, : o
$125000-3192 9% [ - (%

Optum.com/FreeMarketReport | /gy Expected 12:month contribution by

i &Y target service line

)

Consumors agod Consumers most W Mep 0% At 9874 Aot M4 004 1o Targwts m
18 and olde ’ likety 10 need carm T vy e e pm— e -
ey cevsamd b wrwe cascheg mry oot : = cx
2.84M SOSK Adbon taa¥n Mwvw Tme ! wwm 80 dhavs = b E s~en - .
Ot vanes s e e e, o9y Nor D Coomied swbsiadion e puinee 3 1w
Coronaty artery disease in the sk e Lt Do fusters nbein = P Siaamo00
Denver market Ty e it ad s e A T T

18% of adult consumens In the Dwmenr mackst Hen & high
propanaly far nesding Care 40 cranary anery ddease (CALY)

» Acvess Me Dumver il Mar s significant nevunue sod geowtl)
PPNy Within this Bigh vafue larget conmimer groap

+ Hased an Optum Frodsien Marketog methodakgy, we would viluo
thiy oppoctinity st $20 § millon

» Oipem Bae wecesd 10 over 262 milllen consumar masidng profles with
more Ban 800 foids of Rargeting infonmation on sach cotaumer

» Consumars mout Bhuly 15 noed CAD can ard nof faouliss Cotdmmu
peofiior batt actus poaple Sving = your matket

« The higheat concentration of these COMMUMer targets resiie
a1 st pow reprosaied by B 217 codes shaded in green on
e map sbove
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Thank you

-MetroHealth

Optum is a registered trademark of Optum, Inc. in the U.S. and other jurisdictions. All other brand or product names
are the property of their respective owners. Because we are continuously improving our products and services,
Optum reserves the right to change specifications without prior notice. Optum is an equal opportunity employer.
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